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MAJOR LEAGUE

We are the leaders of professional rugby in the
United States - the fastest-growing rugby league in
North America, building the sport from the ground up

with passion, innovation, and unwavering
commitment to our players, community, and partners.

Entering our 9th season, we operate a full-contact,
80-minute professional rugby competition from April
to June featuring teams across major markets,
broadcasting games nationally on ESPN networks
and over 130+ nations worldwide.



NATIONAL REACH
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PART OF A bLOBAL PHENOMENON

RUGBY'S WORLDWIDE REACH

-

{
GLOBAL MOVEMENT

Rugby is a global movement comprising 500+
million fans and 8.4+ million active players
across 133 national member federations

MLR
Sources: Global Reach of Rugby 2019, USA Rugby and World Rugby
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AMERICAN RUGBY AWAKENING

Positioned at the forefront of rugby's explosive
U.S. growth, with 45 million Americans
expressing interest in the sport and the U.S. set
to host both the 2031 Men's and 2033 Women's
Rugby World Cups



2031 MEN'S RUGBY WORLD CUP & 2033 WOMEN'S RUGBY WORLD CUP

[HE IMPACT OF THE UGEY WORL CUP

WORLD CUP FANS

FANS

4'1M EXPECTED
ACROSS
TOURNAMENTS

" MOST POPULAR
SPORTING EVENT
WORLOWIDE

240K+ INTERNATIONAL

VISITORS FROM
RECENT WORLD

31.368 IN ECONOMIC

U IMPACT
757M CUMULATIVE .
:HD2I(\)/1I9DUAL VIEWERS B 3

\') //// g

Sources: United by Rugby / USA Rugby Reports 2022  BXam



UELIVERING RUGBY 10 IhE U.s.

ENTERING ITS 9™ SEASON IN 2026, MAJOR LEAGUE RUGBY (MLR) WAS ESTABLISHED BY PASSION
FOR THE GAME WITH THE MISSION OF DRIVING AMERICAN RUGBY TO THE HIGHEST LEVEL

2031 & 2033 RUGBY WORLD ACTIVE RUGBY PLAYERS IN THE AMERICANS INTERESTED
CUP HOSTS U.S. AND CANADA IN RUGBY

Sources: Global Reach of Rugby 2019



2025 GROWTH

JlLIAL

Eg 97 YoY IMPRESSIONS
J/0 GROWTH
(1) YoY VIDEO VIEWS
I GROWTH
[ ]
1] TEAM & LEAGUE AUDIENCE
0 GROWTH (FB, X, IG, TT)

1) LEAGUE AUDIENCE GROWTH
(1] (FB, X, IG, TT, YT)

Sources: Relo Metrics 2025 Data
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2025 GROWTH

BrlAUCAST

E 55M TOTAL VIEWERSHIP
|
0/ Yoy STREAMING
0 VIEWERSHIP GROWTH

0 YOY REGIONAL BROADCAST
(1] VIEWERSHIP GROWTH

National coverage across ESPN, ESPN+, and ESPN2 brings professional
rugby to mainstream American sports audiences

ES-il EIrii E2rrii

Sources: Relo Metrics 2025 Data



2025 GROWTH

MEUIA & F

33 33 TOTAL MEDIA
REACH
|
1) YoY MEDIA REACH
] GROWTH
|
MEDIA-REACH FOR
PLAYOFF
|

COVERAGE

0 YoY PLAYOFF
(1 COVERAGE
GROWTH

Sources: Trestle PR 2025 Data
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Major League Rugby sees season success through
ESPN deal, community outreach

Major League Rugby Primed
For A Strong Season With

New ESPN Agreement

Vitsa Tarosells

Forbes

Rugby Continues To Grow In The U.S. Off The
Back Of Major [.eague Rugby

= | The Boston Globe SIGN IN

MORE RECENT NEWS

New England Free Jacks win third straight Major
League Rugby championship

The Free Jacks never trailed Saturday, delighting the announced
crowd of 5,702 at Pawtucket's Centreville Bank Studium,

Free Jacks stun Hounds with 17-point
comeback win to advance to MLR
Finals SR Soits

ROSTON
This Eastern Corderence Finas maioch was an instant classic

INSIDE THE TRAINING OF CHICAGD HOUNDS
STARS LUKE WHITE & NATE AUGSPURGER




UUR ECOSYSTEM

Major League Rugby is officially
sanctioned by USA Rugby, which
is a membership nation of World
Rugby.

WORLD RUGBY

International governing body of Rugby Union

USA RUGBY

Governing body of Rugby Union in the USA

MAJOR LEAGUE RUGBY

TENT DIGITAL
POLES ASSETS

RUGBY

TEAMS

URBAN RUGBY
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_ BUILDING TOMORROW'S
7 RUGBY NATION

IMAGINE RUGBY

Flag rugby implementation in junior high schools through
stand-alone non-profit with 100+ volunteers - creates
entry point and builds future fan base

URBAN RUGBY

Community programming in underserved markets that
removes barriers to participation while providing
tutoring, transportation, and leadership development

ACADEMY DEVELOPMENT

High-performance pathway with professional coaching
standards that creates direct pipeline from youth
programs to MLR rosters and USA Rugby national teams




MLK & CULTURE

RUGBY VALUES THAT RESONATE WITH MODERN CONSUMERS

. SN — A ,
RUGBY VALUES BRAND ALIGNMENT
Rugby embodie.s respect, integrity, passion, MLR attracts educated, affluent fans who value
and community - the core values today's authentic experiences over superficial
consumers seek in brands. Our sport celebrates marketing, creating deeper brand loyalty than
authentic teamwork and genuine human traditional sports partnerships
connection
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PREMIUM DEMOGRAPHILS

GENDER

MALE FEMALE

44%

56%

AGE

23.32%

15.29% 16.41%
o (]

13.23%
11.44%

18-24 25-34 35-44 45-54 55-64

Sources: YouGov 2025, Stirista, Audiences by Oracle

20.30%

65+

221%

MORE LIKELY TO MAKE
COMPARED TO THE AVERAGE
AMERICAN SPORTS FAN

INCOME

47.88%

O,
40.09% 38.48%

30.16%

()
12.71% 14.26%

7.70% I 8.71%

Prefer not to say/Don't Lower Income: Middle Income: Higher Income:

know Less than 75% of the Between 75% - 200% of Higher than 200% of

median the median the median

Rugby Fans B General Population



a ¥ vVF g = ‘mf ...... |
- ! - l /e .} \ = l Y 3 = e

LOYAL AND PASSIONATE FANBASE

Premium Decision Makers: Rugby fans represent influential consumers
with purchasing power and brand influence in their organizations and
communities

1600/ More likely to notice a sponsor through product
o placement compared to the general public

1400/ More likely to be in a managerial role compared to
o average American sports fans

1140/ More likely to buy your product if you sponsor their
o team compared to general sports fans

854% More likely to be employed as a C-level executive

compared to average American sports fans

Sources: 2024 Stirista
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SIRATEGY DEVELOPMENT

Brand integration planning and content
strategy aligned with your marketing
objectives

CREATIVE PRODUCTION

Professional video, photography, and
digital content creation across all

platforms

AMPLICATION

Distribution across 20+ team social
channels, broadcast integration, and

digital platforms

ACTIVATION INTEGRATION

Integration with tentpole events
around the Championship and Draft,
plus experiential marketing and
community engagement opportunities

PERFORMANCE OPTIMIZATION

Real-time analytics, content
optimization, and campaign refinement

for maximum ROI

18
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IN-VENUE SIGNAGE HOSPITALITY

AND MORE
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[HANK YOU

FOR MORE INFORMATION, CONTACT JERICHO GROENLAND AT JERICHO@USMLR.COM



